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NNU:-Q1U Data Fundamental

vinsemsdnlatugududaya iansdaiiu Juuun n13vh Data Visualization waznasily

guanNan Insight lun1svioueaas

v
o A &

1. Data Format : gﬂLmuﬁasgammﬂuﬁwa%mULLazGﬁLaw’fmﬂ’%mm

Dimensions Measurement

'
A Ao

@i RoNlGabuUe Data Uszinnliieaduny @ ReNldaTuiy Data Ussinndananianisme

2
€

ﬁaufﬂmmﬁaga I@s%agaﬁa%ﬂumjuﬁ PDIANRVNURANTIUT D 1azIaald Lou

l@un °  YaAIY

e String LTu o RUAT LRVINURUE ° ﬁqujuﬂqj&%@sﬁa

o Date 1ou U lasua 1@au T4 e FWIUNIT Click

SR RIGY o UTNUEUM

° I o PuniulunmItasiues

Dimension Measurement
Category Name Bedroom, LAZolETWWA Sale Value 250,000
Order Date 2020 Profit 20000
Customer Name John Doe Impression 1,350,000
Product ID SkOOO1 Page View 55
City Bangkok Bounce Rate 35%
Search Query HApula Quantity 450

https://www.martechthai.com/
Landing Page URL technology/what-is—marketing-
technology/
Postal Code 10400

Segment Consumer, Corporate
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2. Data Visualization : LﬁaﬂgﬂLLUUﬂﬁWlﬁmmzauﬁuﬁamaﬁ@”mmua’w

nsTwWiLao nswiuacausliu
T [¥(FTe 5T T = £ pa=dodruluwiauiu
Trends Over Time dna:anduliwag ;
bl il el 2y Area Chart uaniosusiiunasdndauldwiaumu

nswwidsowSeunfeudadou msgiioyasieiui
HED Ratio wuoudne HED Location

Pie Chart telUSaumisudodou Hia Ratio
raphical Data txsmuSauisutayaite
Ko mnm Location [Gdoiou

nsylRAuwnTWsIU na: nswiuacolfifu
nsBsufieuldEoaiou WEununneaslos
Stacked Bar Chart fiuALMIWS Ba: Heat Map - wkundnudau wacelfAunwsauuzg
mswSpufipulddaou uErundaeluoun loedddunuuEinn

A1snn Data Visualization
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3. 111193311569 Goal & Conversion

Wanmytanalinndodnny Stage Igndnag uaz Objective TaIUGAT Stage 11U

o uaNNYiuiNe Awareness 818713069 Goal, Metric unULHWUTINM1G

e Landing Page w38 Section fitan111n8189 @19 Goal, Metric wuuyadzaamy Ludu

Goal KPI Metric KPI Target
Marketing Funnel ! S

f- - = - 3
((Vpl3{Vpt3] oLausdia LUNHLenaY

Awareness Increase Site Visits Unique Visitors 200,000/1¢uU
WUAULTSUTBA AULTNBULUUUUS IEAU
Increase Brand Awareness  Social Media Brand 30,000/1Gdu
WUSILDUMSN&DHVED Sentiment
LUSUAUDOLSY Jhudu Sentiment Nbu

Positive

Convent Increase Online Sales Sales Value 6,000,000 un
Wugpauisnvoaulad yarue
Improve Sales Conversion  Sale Conversion Rate TUchn3h 05%
rifoas Convert GUU (% of Visits)

% UavAUNBaFUAMIA
RIGASUMoHUQ

Loyalty Improve Brand Loyalty Customer Churn rate UpgnI 5%
WWUAURANAIUGUALA: anMmnkgalBusMs
uysua

Landing Page URL Improve Satisfaction Net Promoter Score ([adgunnii 8

IWWUANUWOWDTlUUSMS AzLUUAIUWOWDID

lunydiNgsinreandnmy Convert wiada-1sdumuazuinisnuluseaulad mydmua

Goal lu Digital Analytic Tool 88149 Google Analytics NEINBURZTANS LATIALST I UEN
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Adoviio MarTech nitd B2B Marketing Autormation Platform

o Lead THU tWUBU 70% S1UDUAUNSDALUUWISU H3D Form
Submissions LWUZU 300%

)
oY

aua:znstaula

17 MODULARWALLS'

Us:LANSSAD ANAAUA=S IR FIWOILQASIA=SIWUS DINUSzINADRALASISE

1Adovija MarTech Nitg CRM Cloud Platform

L]
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1. Marketing Analytics, Tracking & 8. Content Marketing Tools
Attribution 9. Search Marketing Technology

2. Data Integration Platform 10. Social Media Tools

3. Data Visualization Technology 11. Conversation Marketing Technology

4. Conversion Rate Optimization/ 12. Customer Relation Platform (CRM) uas
Personalization Marketing Automation

5. Advertising Technology 13. Customer Data Platform (CDP)

6. Website Visitor Identification 14. Marketing Cloud Suites

7. Affiliate Marketing W82 Performance

Advertising
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1.4 Competitor Analytics/Analysis
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Aggregation), miLLﬂmﬁaﬁa (Data Transformation) 15461

4. Data Visualization anuaanInlumshdeyauuaeaiiiu Graph/Chart ainvany
EﬂLLU‘]_IVLJJ'“E’]ﬁu 1ae MarTech U19@38101 30U Graph/Chart ﬁmm:auﬁugmmu

vesfioyadagy
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afdnuusasinuia Micheal Jordan afidiarubainmwusousanadon

afdnmswunyludoo Bew York
HoDnEu el Plattner Hoonau : Yalerie Mais

Hodniuy | Claire Kim

aunu QR Code lvT}aQ Visualization
acuq NRI3 Tableau Ndlan

sywldfluiiifouduoandas Toronto Insibowmwasld The Beatles 0w

sdafin Tableau Viz gallory
Hobnuwy - Ji Coproros Habniiuw: JR Mir Smilga

Google Data Studio (Dashboarding & Data Visualization
Tools)

v Visual Analytics Platform 210 Google ﬁ'mmlﬁ‘qiﬁfﬂmmméﬁaﬁamﬁw Interactive
Dashboards Waz Engaging Reports fignglimsdaaulafianuannindedu lassnamunnas
Dashboard 1@8819330157 § Template 1% 8onuanvia1s § Data Connectors \Howusafiy Data
Sources léiununeg Mglisndaya’ldie FauonanmslFaundoudy §9dalH lFmuns

Google Account 8n@28

I Google Analytics sem oearch console \ Google Ads 4 Google Ad Manager
¥ L
]

& Campaign Manager Q SearchAds 360 gy YouTube Analytics h Google Sheets

e Cloud SOL for MyS0L @ BigQuery E MySGHL
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907711 Google Data Studio laaduuazldTuanufioniiail

e i Dashboard Template 19 1HW3 ﬁdﬁnﬂ Google LLN:QI‘%ﬁLﬂaﬂﬁLLm%ﬁﬂu Community

e Data Connectors Yhnthfilausafiy Data Sources Lﬁaﬁﬁagamﬁa Data Studio
Report 9u6iaz Sources =in1sfondoianis 596098 Connectors AdniwlgAy
Sources WEaZUWY LTYW Facebook Advertising 15760990 Partner Connectors 1l
LIULAEINY Supermetric for Data Studio

e  Data Transformation Lﬁam%ﬁaﬂa@umuﬁa ﬁé’]aaﬁmiﬁﬁwamﬂ%mﬂ?iwﬁa
fiaya (Dimensions) uazAMNIMIAWINE (Metrics) lnal \aszansniwlurh Chart/
Graph luuuuildasniy

*  Data Studio \alamaliig l58du3nlun13dTuues Data Visualization \fa§319 Data
Story 1#vnaula

e Sharing W&z Collaboration lae® Built-in Sharing ﬂfﬁ&ls] ﬁumimﬁagalu Google
Drive uazvhinulusnuatuidsriuiouiindiy nioaumeuanus e 3RsunT0
BrywaniNw 1o wazviniewIIunwug Data Studio Reports Wae Dashboards Tuuuw
Fualngd @ﬂﬂiLLﬁ"LmLLa:ﬁuﬁﬂﬂWiLﬂﬁmuLLﬂaaI@ﬂﬁmiuﬁa

. ﬁmm‘%aummaumnmsﬁamn@%mmtﬁm: WRZINUIBN Google LY

o ®1w10aulyU Certificate LWBTUTBIANLAIWATYNULA



msibaudariu Google Analytics nsifiaudaniu Google Ads Website Analytics Sandbox [dark)
Hoanuuu : Michael Howe-Ely Hoonuuy @ Search Foresight Hoonuuy : ROInsights

00

aunu QR Code WaQ Template
anga 91 Google Data Studio

wiadtum Datastudia Gaflery

nisdudayagaunsiSau Enrollment Metrics
HaDnluy : GSuite Pros

mistdoudaniu Google Search Consalo
Hoanuuy ; Data Bloo

Microsoft Power Bl (Data Visualization Tools)

138488 Visualization 990 Microsoft iunudmuiTandadayauazihauaaadunwiie
aeadumndeyadaanfidulsslorddagifa Wumsiauieiestionmslinuvais g dud1ada
WINAMNEINIINVDY Microsoft Excel lay Power Bl (Business Intelligence) 1w Platform

wdsnandu 2 2u1afe VA Self-service LATUWA Enterprise

o Power Bl Desktop &%5Uv Data Visualization uwia3a9diud unasduns
o Power Bl Service luastuiiandusns
O Power BI Pro L1 Self-service Analytics ﬁLﬁu%/uuuLﬂ%immuéh Taaiindiaas
MM UM IYNNUIINMILTUAN NIWEWNT NMTUD3 Wae Ad-hoc Analysis 1l

Tasda 9189181681 $9.99 Price Per User



MARKETING TECHNOLOGY TREND -;\
wanlannsaanadoausSina g

O Power BI Premium tJun13370M4283 Self-service waz Enterprise Bl ‘ﬁlfﬂﬁm‘n:ﬁ
vuadasmaluasdninsoun Cloud (Modern BI) filé vih Big Data Analytics 'l
fnnsuimsdemauazdiudmslfnuldluszaugs dsznanauasdaiiuuy
Cloud '1& wiaw'laTuaNSAewlun31E Power BI Content laafidnuiniy $4,995
e i TUNIUTEaNaUY Cloud wasFanBnTeTd oAy

%

VBUR
U

Awasauwad Product NAN8A1U3NT HULHLII@N1I0&379 Dashboard 33unuauludinle
waz1in Dashboard lUHsl Website %%afﬂ:@mu Power Bl Mobile Ta1du Apps &1%3U Windows,

i0S, and Android 1@anae

o o

Power BI #ansnisunlfdayaann Data Sources @9 lidadl

o daynan Excel 3a CSV

°
e

aﬁamﬂgﬂwﬁaga On-Premises v SQL Server, Access Database

o i

° ‘ilyaﬁaﬁnﬂ Office 365 1% SharePoint

aﬁaﬁnﬂgﬂuﬁaga Azure léiun Microsoft Azure SQL Database

[
%
i

O ARIGERT W
FledkE
+ 4 RAEBIEER
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uau Ul KdnAtausams Data

ua:=ns Calculation

GRADER PRIOEE B8 &4

it Excel Foswmt B SO Enier . Becent | Bemolos Rebi | | ew Tt - Moiw Mow Chick | Puibish

e = dathinsy Sarewi  dilE  SUM ks~ wiual B vl - AL T T
(atn vy bmpr] L odribtorm Sharr
Pomst Bl app
Commen data sources e i P i il ity et Wi Pl
By e i ke s - Wi s
(G5 Power Bi datasass o ® o ®
Pesvar BI datafiows I WL

B @ LR
[Py st serves o i i e W e £

[B Anebis services

mun&:w o ] 1] o
T 9 e e -

& Cleta teed st B B! o8 deaabrit i 0 Froc s

e -

[P Bimnk query

B rower b1 Tomptaze pa B2 ® @ 5 @ @

Data Source Aldpucianiu mist@oudanu 3 Party Platform cinoa

Power Bl la

ddogvruNcvNsiBoiulusunsu Power Bl

Grafana (Dashboard Monitoring)

Grafana ﬂmULﬂumﬂIuIaﬁﬁ”lﬁ%”ummﬁwmﬂﬁq@‘luimﬁlﬂumia%m Dashboards
fniuFananInidiayadig Prometheus & Graphite ZaTlwe3asila Monitor LD Open-source
ﬁ‘l%’lumﬁﬂLﬁuLLafza%wawLLuuiagaawﬂmnm (Time Series Data) law Prometheus
asifluszuuianisgudeyauuuayunsuiaa (Time Series DBMS) Waz Monitoring System

1wz Graphite 3114 Data Logging Uz Graphing Tool @ iugadfayaauninam

Product 9849 Grafana Labs uivaanidu 2 ade
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° Grafana Cloud mmzﬁq&ﬂuﬂﬁﬁﬁmu"uad Grafana, Graphite, Prometheus L8z Loki
O  Starter (Free) &1%3U Developers, Operators L8z Hobbyists #inaulasginnaaas
55 Anwufudulan https://grafana.com/products/cloud/
O  Standard ($49, 30-day Free Trial) finfidaInTISuaEs Metrics uaz Logs pgd
590157 AnwuAudulFRa i eafy Starter
o Grafana Enterprise oﬁaamﬂ%ﬂidwﬂgoq@mﬂ Grafana
O Grafana Open-source i Plugins 149 dmSuifondaiiu Commercial Databases
LRz Web Services §199 1% Community Plugins, Grafana Labs Free Plugins
LRz Plugins Platform, Dashboard Permission e
O Grafana Enterprise asfUMUAT Metrics HU&W uaztdun1Teuszey
N13N3289896n3 (Mission-Critical Workload) ﬁuanmna:ﬁﬂmai‘nﬂama
W16 Open-source F9LAN Tools §MN1IYUIINIULLAN 110 1w las
vinazl3ny Dashboard n13&319lWa PDF 9711 Dashboard 6114 ¢1u Security
W&z Authentication Ain1nnd1 axeaaumsdwwasaluszazen 1w E5ums
Wi ltauNWT Y wazNIENAAANNURaANBAREANTTITIY tay Enterprise

ﬁ]:ﬁmﬂ'm’%mimumﬂ%ammaa@nﬁw

@@L@iuﬁﬂ%awﬁwaq Grafana fia MANTOWTRNGR Database N§ufdu IT Infrastructure 161
avuinu uandenudufaunaauairluniaivuazd TulElimansAvesdny onadesldynains
818 Developers NNTILWAHUT W3 022819019 Grafana Labs WA AR URER 16 tn31ed

13N Prometheus-as-a-Service on-premise AN TNEazBuaNLAN AN https://grafana.com

Pre-baill, premium

and cusfom dofosowrces

o B W

v m = Visualize and transform
"W o within Grafana
o ® o

Monaged mafrics ond legs
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4. Conversion Rate Optimization/Personalization
(wWumsidaiusouang UX/UIRAQ)

MarTech 2 maneny A usnidsunuliiduniiangidoany esandisgnues

' I

MarTech ngaduszinn bii1azdu Conversion Rate Optimization Wwae Personalization #a N1y

13
=

MIFRAFIUNNT Convert a1 TidnazdudmI1n1In38n Lead @@ Session, 9A31N151 A8
e, 3aUMIAARKIITaRUAN 138 Sale Cycle &uad, 310161 Ads Twwoin 15w Cost Per Click

UEN Wi
AUTuQUENTALAZANUEINIINURI MarTech ﬁﬁmﬂumaiuhﬁmammw;ﬁ 1eun

A/B Testing %139MINA8IMNJULLLNAANFAIIN Metrics Alimuanunguiinvang
NENANY fiaw 15U guiRanaudIuIu 100 au smazeunuaia tiaigdunuisusluldiuau

naufmie Selldnunnnheuiidimasauuing lasnszuiunidead
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1. uya Traffic saniu 50% sia 50% 1ndarwuada 100 a1 Judsldnguaz 50 Au

2. law 50 euusnlidiugduuy A (VARIANT A) &3u 50 m‘*’?‘imﬁa‘[ﬁl.ﬁugmmu B
(VARIANT B)

3. Lﬁagmmu"l,uwu:mw Metrics Arnvualy 1w fnuansdaguuiouslid
Wasifuduassuiunan wiavzoziiai User 1Hunntih Web Page

4. szuvezdenlfiUuuunsuetiug Auaundudug Mindanmue

VARIANT A VARIANT B

AOHG HHAS

S0% users 50% users
‘ 24% conversion ] 329% corwversion

sUuuu A/B Testing LUULUVASY

Multivariate Testing 'vﬁamimaaugﬂuuufugaﬁﬁmmyéﬁmﬁ Tagazinmaasanuisiu
nnang udlimssenuuuzdnw deany & duniidneg Pnannaezduuy uazldng
NENNEIUW 1138 Combination Material mmifumﬂi:nauLﬁumimaaumo6] lawaulnn
NN392¥ Multivariate Testing fiaziBuauazUsinnimenasinaiild a19dioso1es Al 3o ML

m‘*ﬁ"salumnﬁangmmuﬁmm:am
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il dillvwidaniaiesdasaaiion uaziisiadudedlalunuiany Conversion Rate

[
A

Optimization/Personalization &1%TU Website 811 @ 4
3" Google Optimize 78D Optimizely ([ clickflow

Google Optimize (Test Variations for Sites and Appa)

Google Optimize Liuintaslianisliinduuimengndedlunisaiiimiayiulie User
Interface (UI) Waz User Experience (UX) tWalildiudinthandsge mulildimin uas

g¥vdrzrunIninaunf Lfusazau (Personalized Experiences) N1ii6ia Website 138 App 289131

U

Google Optimize A3 MTWlALUINIINTUTUUAY Website tNaaS19dszrunToiaaulan
1699a wazaienuNawalalinugiliousy Website lastselumiinlénang Ade Tiduusi
nndayaveaies nasauezlivhnulddnge Yiuudsdszaumsnimhaula Samsies

99 deilaveniies sanhldamsldiuanduiniu

e  Experience Types fAwasiviauadsnnnyszaunisod (Experience Types) luuuy
fimanziiunmInaseuivlodve s wissziRanailszaunisnilinugndilu
wuiistuaiesld laad Experience Types #a1837 léun A/B Tests, or A/B/n
Tests, Multivariate Testing, Split URL Testing, Server-Side Experiments, Additional

Simultaneous Experiments (Optimize 360 Only) Personalization (N1u1aLay)
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NRIIINTIIGAGI Optimize Snippet Coding Tu <head> tag 1386 a69H11U Google Tag Manager

FHUI8LET LIIRININRI1Y Experiment (@MUTAIN1U Google Chrome Extension

n1sasv Personalization &1HSU Return Visitor H3D
User NN3uLdusw Website nASolusau 30 Su

s 3 oM b o 3o boam 3 de 3 osevnisraw 0 IR ¢ Bom

AR G

awisaunlu HTML KSo Wording

e -
{duuu Live Editor

;m-u-ih.‘i Pommafbinan SRS  napdrnoa  epsiedutats  DaushosTEGAR  CoATTACTRA

B0 Edi WML

1don Edit Element cioq oty
uAlu éhe USualaniu Google Chrome

Google Optimize \Ual#isimuanguiivune (Audience Target) NLI16BINITUAAY
Experiment lévianvanssiiu Rule duiugiu léun nsmuuaamawisiiaes UTM Ndauniy
URL, @18 Google Ads Campaign 11 Audience Winun, aaudszine 1iae Nkuy Include waz

Exclude
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Us:ztanAcdiovnisi A/B

W crick

20 arym b i

Testing Ad Meta Title

Friou s P ta oy B O e T

Test chacges In your be g of meta descrplion on

!E i

Test changss in the body conssat of your paga

MAMWRHLTEUNQADUNU Web Page G
NLAeld Meta Title 51
“Digital Transformation Aoo:[s”

i el o hnology Adighal-tran o raon- rogdeeg’

Dagtn Tiwafoessancn Baeb Slsmmenrmrnsyedamen
By s 7 e L P L e b k=l
tgfm Frarsbmnabon Bancli amtd wries 1o e Mosoras sxalbed 4 gops flwin e Gt Tawlommeion (leadman Tee 1 e

s 1ou Note [3311s1M1davnaasu
Experiment LUUIHUUD

NN GiTuunaaeuny Web Page #asld Meta Title 1 “Digital Transformation fa

a¢l5” ilanvan URL il Clickflow 92 Crawling wihilidhanls uazuaniifaatiunthilll Top

50 Keywords a¢'13114 ugiaz Keyword 48uaw, Impression, 31134 Click, CTR agirils

QLﬁauaaaLﬂﬁw Meta Title 'll4dn71 “6aghg Digital Transformation” Wnu wa99 N
Clickflow zu§913191 13071 Testing Meta Title uda wanfiuyih Snapshot Performance (n3
Tufinuadnsminegeufunmwiiuls) v Click, Impression, Position 189 Meta Title 1ia'ls
181197 Benchmark WSsuiisulseansnmn Meta Title sznirouvumfuuuulnduun v

ylAna Click, CTR, Impression g@m’iﬁﬁu

DA 2000 of 11:44 pan

Teasd Fogus

Lot P DEOATIID

248



MARKETING TECHNOLOGY TREND -;\
wanlannsaanadoausSina g

5. Advertising Technology (lwuaun{RUvua:=av
(unnuwaawosu)

wnaluladnaiany Advertising Technology wIaunflaziiuniiugas 11 “AdTech” aanuuy
v ufedslomilugumslason dulszaninmaeiuandy dunisianafiudugr wie
dumadiongugnédnlante Tasnauazafuiafisnwiinwes AdTech luiagdu vaihileny
MWTINVEI AdTech AULIAALBINNNIARIA URZIAFNARNTENINY Demand VaIERIlNBAN
W8z Supply UaIF NN s Gadl

anadGasnsdsvadui luea (Supply Side) léun

o FINDU Ads 1@DE19IIASIANNLEWINY

a

. vV ¥ 6
*  UIMINIY Impression LA lauszluTiigiae

o FNunlasanldasafuidaduniig

e Janu Audience 61499 LU Affinity tnan13a$1931816 138 Monetization

¥ ¥

anufiaamsdaidaiui lawan (Demand Side) léun

o ey Ads iavanguiimane
o Janauaudnyldusng
e 1w Customer Journey %38 Attribution ki3=t13 Channel

o FvInUSurin-aasudszanal@siasa Tlsels

1a8nNGaIN1TI=NI9HY Supply Side wazis Demand Side azawunul@lasls Ads

Network LLaz Ads Server 14n131 50860 Y DSP 1414189
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Flatform fd £ b Portal d1aa

um s Real-tima Bidding

Ad Hetwork 07a9

Data Management Platform
ny¥etunisidauciodoya
1 Party fiu 3 Party Data

4 AMNSLNE Audience
Data Broker, Data

dnsd1auov AdTech

ndumfilanvas AdTech ludszanelny %adau‘tmﬁmw:ﬁﬂmwmagw Facebook, Google,
Instagram waz Social Media Suﬂ 17% Linkedin, Twitter 1Huéin v l%innmIaanesiulunjazande
nN3%8 Media i1 Platform ansiulasasy Safdoudazia DSP, Data Supply, Trade Desk 14
PDIGNDINIITU uLaztNWala DSP %38 Ads Exchange Aunmaaaaingldusmynuiiulsza

Avhazdunsaslauwanly DoubleClick™ FaiTua1uniiovad Google Marketing Platform

#1UN T luBDNLY Facebook Niimsfmuanguiihninediuauias (Custom Audience)
101991 Facebook & Data Supply I@BLS’]“QH“] AUNY Facebook Account Nazidlu 1 1w Supply 1%

U Facebook ¥n'ldg519518 l@iaunn
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02

FB = Audience Insights
AEtpang Losspradt (LATA0L = Creale Mew Open Save Mose = m
CREATE AUDIERCE
B (Mew Audience) People on Facebook
Lt alien B SO0 peephe D Coumry Thaslasd
THAN AMD, BAMOKOK N Demograghics Pags Liss LEcation Activisy
® ———————
Pk
Age and Gendar
g e e o
W 5% Women e
P 51% AB Facetook
oy~ kaye Py 2,
= - - el T
] e | i |
. - 3 . i o -
o A sl p—
i o Wanmes - T
A% AN Facoback ey
STERESTS = BUSMESS AMD "
MOUSTEY » COMLINE L
Syl markstrg
e
a
L T ] o
Relationehip Stalus Education Level

fMuwail filswasdaindeyaninalunuianyuas AdTech Anazuszlo sl uazrane
nuztuuumariniiaaavesinnsaaatng Aedsasiiulf MarTech ilanuaansnlums
YN9IUIINAL Platform Na3UANNRENNILY Facebook, Google laaunnnitnisiauwuiaa AdTech

[

NneaLTEng el fillsuvauusihanumansongudas g vas AdTech Gl

e Social Media Advertising 3UUN3YNlWBVBY Social Media 6199
e Campaign Management N13U3vIuANW L INBIMY N138519URTANNT Creative Ads
1o lunden NMIweNaanUI=UL CRM LiWayin Lookalike %38 Customer Audience 11

Ads Network 5‘1&6]

Social Media Advertising

LINE .
FACEBOOK for Business ’ iﬁtdS for Business Llnkedm Marketing Solutions

Campaign Management

- k . t .
AdEsphesso Hubsp?
Google Ads BMEEER  Marketing Hub @ I'I"I-‘JdQICI
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Facebook Business Suite (Way to Manage on Facebook
and Instagram)

Wadlidodeunugnon o w.e. 2563 TaguSHn Facebook ¢1ila Platform Twual¥aansn
Samslawonl@ieuu Facebook wazuu Instagram @ luiidenin Hunswamduaefina
Fumnlnifitresnsanuazainuaztszadana TaggeliausolnadlUfl Facebook waz
Instagram Wiaxu &N1IDTAN LA TUTaAN (Message) WIan1TuddLeaue19¢ (Notifications)
1 luiien uarmﬂf:ﬁammm@dﬁﬁwa:"buéﬂﬁwaﬁ uwazvhezlsuinlaulagnindedayaisedn

U84 Facebook LR Instagram

TwadansvldgalanvasvuwaawosSuade Facebook Business Suite

ﬁ&l'l : Clip https://www.facebook.com/facebook/videos/3469305613090476/

mIssuwenlug seuuaglizudan Objective lunsadlauwnn

*  Awareness GpanLUvlA Page s 1E1luaanTa
e Consideration o?ﬁaamil,ﬁumiﬁﬂﬁmimL‘i”h‘vsmsﬁmimfﬁuﬁmam%mwmm

*  Conversion ¢iasmstifumsaiauauy wetielinguihmanedeiud
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HUNM User Interface uovs:uu
Facebook Business Suite
e

CoOmpaigne ey Lusupreds RSl D00 = - = .
n1SVONSS=aunguuav Ad

h s 1 Moy FOT0A Mo TE2.
ﬁ B campaernn 15 Ayt | Mdu

ml- i - =ik Wiva * Ve 8 B R feemow

a Firs g v [ - B [—" e e

Ldon Objective lunisavluyauiudv Facebook Business Suite

NnAWEUaY fillsuifaniiu Consideration Uy Engagement wialinguiihmvane

NV HEINIIN Immmmmﬁmu@gﬂLmumsﬁdmimvlﬁum SLEANGE

e  Post Engagement #n3amIN&IuIINALINGA
e  Page Likes 30MINNEBALAA

e A/B Testing 131810130719 Test len1eluszuua84 Facebook Business 1a9@38

asiv A/B Testing [anmgtus:zuu
UV Facebook Business oY

R —— ® e
Groome s campai tiecte S e
[ ST

Tl i e - s g
Py By ey fare Loy =
g Lo Caisionga Sainy o g o il Sl i il il ity T i il il il
prey s Beoww Tr:
S
misasiouAuledisg i i
Earrpacgs Seigel optrwarion o @
T
- e
.
Campaigy bedpe
Post Engagement it ot = DO na
ot o P i, s sascmam, o o e, et - .
o (B
gy irpe @ e o -
B P lgageren e — . =
FE S:yunIsudadusdOuNa2vNs A bty
Bt e ] T e
[ES] Erse

s1ga:1dgansasio New Campaign (u Facebook Business Suite
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ag9nmnInllin User nﬂﬂuﬁiﬁmu Facebook Iuymmaamao Facebook fia n13¥i1 Data

Monetization #iamigianyldandeyaumeai Facebook WiulTlaid1azi1du Demographic,
wnanTIumldau, Jduuuiilewn, Juvan uniinnewaslnad, inannnauaanalad

Facebook 311 Big Data amenamaitluaiaduanuduius nguanuauly 1daq
luwongINnInlEen Target a1 A ldn1UAIalaTe Audience Insight lagisnaa1InLdINn

UFudaioulunnianyueund Target Audience ldilasaudiaInTs

Creaty 8 Swved hodiece *
e M
A — s A, | e

L =

Panpn morg o ey e

awisatdanngulthHuie KSo
Audience AtpgmKuaBldias

TadE sy

Twitter Ads (Advertise on Twitter)

\flu Social Platform fléiTuanuisnacannlunguausulug lasamziosululizmealng
7133 Active lulan Social ae9gs TaduMmuazuImInznguausulnaliaisnasing yaieu
611 User Behavior T Twitter 8ndnudia nnauilewld # (Hashtag) T9n3ldd1enae Tu Hashtag

mmmsmﬁummaulwaomﬂmL'i”Jmmﬂ waziAunzaanuisumutsullilfsuan

Tunslawonuu Twitter taaIndanisuanlylasonldazidoaadieg Facebook

WA 1TU
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o midenianUizaIAvaIuaNIyaIy Stage 389§NeN (AdNY Facebook)

o MINILNWMTIFIUTNEaN

e MIWUY Target audience eNWaN Demographic LT LNE a1 ﬁag Ysene 11

e 113 Custom audiences 1T N3¥11 Lookalikes (N13%1 Audiences NAANMIMzATE 9 M)

G’ﬁaL'ﬂu’iﬁmmmLﬂaLﬂuﬁﬂﬁwlmﬁﬁmmmuﬂw I@ULﬁaﬂm\jmﬂmmﬂmu Interests

W W Ads
o — Campaign details

g
Enact

Eapege e

e - P

(HoghvnisitKua Demographics
Damograghics

ety
Cl— -

g
& .
b

Lo o

B 0T

Fusulitng dun|d

E e bk 2 e

Doy et Trla gt | oior
e | o0 G | W0
L] B Gopd sl
T AT LETE o * ot

NS Custom audiences ua: Lookalikes

Contnes suduncas |omsonad|

e v

Tatiae ool B B o o £
A N IR A R
Targelicg features

B i, ¢ |

S - e |

agiwnsAIKUQ Interests

Imimraty opteore
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LINE Ads (Advertise on Line)

Messaging Application #383zuumizeasNTe Line laTuanufisuadugidmivaulng
1o Line Anduihmangnnoudu nnngy asauaau Generation @199 UUTUARINNIDRENAIHIN
lfanguiihwansimanzanle i oe, a0y, duv lagszyldauimia Ma uazioe, szuu

aova 1

Uiann3, anuauls uazan Custom Audience wianguiihnansnszyiasanndayanidle

R (7

dzalAgls LINE ndny Traturnma s gy
™ - -
47 anuse 2,500 awunsv
$neusudooonn doefiou
CENDER ACE TARCETIMNG LOCATION MTEREST

00000

LINE Ads i0uuwaawasuRiHuI:AUNSas1o Awareness KéomsmiRuusudidunssn

At MIvlNEUINIY Line Application nfadnuiaula wazudanlndfisuesinu

Taleae laau@unus 3e Placement tunsadlasanly Line 8695

o aulwwonluntiigan Chat
o adlumanlunii Timeline
o aulwwonluniin Line Today
o aulwwoanlunth Line TV

o aulwwonlunin wallet

fge (Woedniew 2563) Myaslasnnly Line daafunsdidumaniu LINE Agency
Partner 111 A99s U9 uaIFEYNldaIL3 NI LINE Agency Partner? Laloudflasuny
FUT8990 LINE 9:1289uku andans wiaunmsanfivinueg1ilald saunsouuei
35m3lFaudngg sthamanzan ussliusmsfasfin §amenfamasildsumsusesin

LINE 1¥in1u @nsseaziduaiui@nlén https://lineforbusiness.com/th/partner

258



wanlannsaanadoausSina g

MARKETING TECHNOLOGY TREND g
2021

CHAT LIST TIMELINE TODAY LINE TV WALLET TAB

Tuytu:agluchuruvcva dus:uudzlaancitiuvndus:ansniwavaa
{Rasviudanus:avAua:nduidikugnaon

BUSINESS OBJECTIVE

< MEDIA OBJECTIVE

«  mssiiBonasaoul (Reach and Frequency)®
+ msshsubuled (Website Visit)
msSugnusud + msg3lo (Video Views)

(Brarad Awareasun)

. « WUIWDU (Gain Friends)
IWLTUZNAT « Godviow (App Install)

lircrease cuilemes base)

. «  Bulsdnounodtu (Website Conversion)
IWUs2aUIE «  msdugiulusow (App Engagement)

(it rindden daberi |

«  mstkihedudmoulonn
SNUNFUGNAT [Dyramic Product Sales)®

(Cwritinireer RarlerrLaon)

*misifiora:Azu imstriedudmuolounDn awsoldldiowmsiornu LINE Agency Partner ififu

ssnvawnsatdondanus:avAlunisluuvruiuu LINE Ads Platform 4 wuu

259



LinkedIn Ads (Advertise on LinkedIn)

Social Platform ﬁvlé'ﬁ%ajﬁ “The World’s Largest Professional Network” ﬁﬁgmﬁalumiﬁwﬁa
\w309uilea1TwniIenIne 1ag Account 6199 lu Linkedin sulwilumaihiauafionis
vau duniantin @ anutinalwisdwiiduege 30l Linkedin Platform ﬁ@@muﬁ‘m"l,ajvl,ﬁ
91N Social Platform ¢8u la8L31anu1Tn Target winguiihmanelulagina U gesuniTy
dunhau dazinngana iudu vl Linkedin inans@wiuginadiziny Business to Business
(B2B) luﬂﬁﬁﬂmwmﬁﬁamagﬂuéﬁmmﬂmwm Linkedin asf52UU%8 Campaign Manager
Adaldinadlason lasanuauisnvesszuuiansuauafdeudaruasu ldidusas

Facebook Waz Twitter lRENILAH

Lirsbooeed FY

alF
Get started with Linkedin &tg; ‘“ﬁ]

o Reniandizaiduasuauilyany Stage 189gNAY
o J&%19 Audience Templates inaut4a
o Jlawannainuany Format uaz Placement T3 Renld

o rmuaiimITana Conversion ldvanszduuy 151 mM3ld Event, Tracking, Pixel Uaz

n137@ Conversion NAATULY Website 28913116



wanlannsaanadoausSina g

U2

MARKETING TECHNOLOGY TREND ?

V9#k Linkedin \alviimaunynaslasanlddeaues laglimannianesfeiiaiubu
WD AU & I MUNNY Facebook Waz Google Wulay auladnweazduaiiuLdnlan

https://business.linkedin.com

.

T i —— i et R

A i Commierimor Tores e

= [

vt o e s e e

AION MAKAGER

T
B v Carvpags e
= Diyacisv pewcion = - = — . o g g
o, — I R R e S e S Rt S

iy W T o : e
A et e L] o . e st - -
R
e = e

im * Sy - LEE
» Copwermon Tracking = P

o d i P S

[ S —

sunuuluusruIiinY Linkeln ausuiatiav it

Campaign Menager Udv LinkedIn

261



CHAPTER 4 [
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nson URL ALs1

CiVuNISASIVaDU

Bl P s gy B T aa e e

1dond1asvnis Audit
lanvuuu Mobile ua:
wuu Desktop

Filpas wwamartechihai comy lechnology/digita-transfomation-

(a2

= Al = M- = -iE (D
. 1 Fua
Issue AMIRHUN
Web U Load 81 & Firn Comenttal Pt Ay 4 T lemsrenive
5 Spactiocden "B & ot Wkcking Tame
& Lusgest Comtmttul Fivt B T S ———

o dubd ¢ L

o o Screenshot Utu:
o THaarhGdun
1244

183 rea.
o

- m

== — i — i — i — i —

NS Audit AtuNTWUDY Website 028 PageSpeed Insights

https://developers.google.com/speed/pagespeed/insights/

9.2 Rank Tracking n1sasdvdaouduqulunan1SAUR

# MarTech nang 9 ¢ANANNEINIINAIW SEO Keyword Ndnayniafiiaivualy loo e
TNNITARIAGIW SEO UN3=vinNunaa n13a33988U Keyword Ranking, 31WIUNITARNTBILGARE
Keyword, 91421 Impression Ldaz Keyword Lazd@3181un13a8N %38 CTR (Click-Through Rate)

wiae Keyword 1udu 39dasrdaIaddiaszinn Rank Tracking 3114

Google Search Console (Improve Performance on
Google Search)

MarTech GﬁLLiﬂﬁﬁmmaﬁﬁryﬁ’mﬁ"umsﬁw Search Marketing mnﬁqm Tosia3naiiai Google
Lﬂ@lﬁ@ﬁlﬂwﬁwaa Website 1313011 Web 'lt) Submit 11 Google Tuszuuil uazidla Website
mgnﬁmﬁulmzumaa Google L&7 Ql“ﬁmu Google Search Engine 3= 1N1706111 Website
38 Web Page 2841371198 uanndszlomtludiunsngn Index aglu Google U&7 Google Search
Console §9#W1a83 Search Analytics lﬁLiﬁLﬁl”ﬂﬂgﬂi:ﬁﬂ'%mwrﬂigﬂ Search lutiwl@angn
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) o menn st e

thaulasen'le Template A3 15u aasadwve'lan

Facebook Group 28931ld lag@umianin “Marketing Tech
Thailand” 14 Facebook w3asa1snnlagltiaiia Scan QR
Code ANIALBUNY

9.3 Research Keyword n1sH1 Idea n1stdgu Content

Toov'lUuds Search Marketing astfisdiasfiugesans Ieun SEO (Search Engine
Optimization) W&z SEM (Search Engine Marketing) Mdnazsuni “Search Engine Marketing”

UGEalMAaRUS 11 “Search Marketing”

n1371 Search Marketing 1419 SEO avAdsznaunans ﬁ‘ﬁwﬁtyﬁa Keyword anangfi
e I 1Flun138Wn91 o Content 19238950 Keyword 549 13139¢i09m13 MarTech lu
wa@ny SEO AfanumnToludmMIEu Keyword MU MmN I& W 130 Search Volume
ﬁga Famevion Demand vasauludvaw lud1aniln Keyword ﬁ‘ﬁﬁaLﬂumumagﬂu‘*ﬁwnmﬁu
w3031 Keyword 71§ Demand mIdumySanaine B5ARDANIAT LALMIWT Idea MTLEY
Content emamdzdulumaiinges 33ms w%aymm,a'u‘%‘aalqu ﬁﬁﬂﬁﬂuiﬁﬂammm%
R M30R=TaUGIAUTBILLIWRLIN TH 130958 MarTech 71178 Research Keyword ugenIwn

A o

Idea N3 38U Content ﬁ'ﬁuﬁlﬂwumﬁﬂﬁ‘ﬂqﬂﬂm"l,ﬂmaaal%amu 94

Google Trends
b | NEILPATEL

G TS LM Quora
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Google Trends (Explore what the world is searching)

Google Trends (Jwiuloduas Google AidtaTzinnuisvraidanudum (Search
Queries/Search Term) ﬁ@lﬁﬂauaﬂu Google Search Engine Lﬁamﬁagammﬂs:ma niime
wazmmenag laslinmiiesuifisudSinmmidumvesdaanadumlugionaeiag
mmsnﬁmum’f‘iau‘lmLﬁamaﬁagm%aﬁﬂ"lﬁ 50} ﬁmu@ﬁuﬁﬁumiw:ﬁaamigm:LLaLLU‘u
Mrslanwialanzasilszine 21n9 TN I sennizanlunananylodufiias niadaans
Search Engine @1l1ua89 Google @ Web Search, YouTube Search, Image Search, News

Search L8z Google Shopping

Google Trends WwaNzdWTLINMIAAANNAY laBlaNIZHAYINIUGIU Contents 7iLu

Real-time Content Marketing #38la3M@ain13l38uLiisy Keywords “ang g dnwiaunu livaas

'
Ao o A

auuiliivanuilowsaimiliudas Keywords Aimansnmeaauld uaziiddyae uiataaile

MalHlFns

= Google Trends Compane < o
® snflasm ® mosoflanad & wurnrin .
L oy + Add comparison
Thiilénd = Paak 12 mentha ® T L Virh Sarsty w
imerest ovar ime & oxow
-
How 22~ T8, 020
pan
Sl

wan1stUSeuLAigu Search Term 3 M lags:ytduwuAus:inAlne ¥ov 12 1dauaraa
ASDUA3UNAKUIQ Tu Web Search awnsaldauundiwaqdayaduld
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govamsaodaya

Googh Trerds

Keyword Scot el o ¥ gt
NAUR1

R bep et

1 by
Mo Bl L P
- =
i Laregang
b FYOETE
Ixated ooeen Bitag = B & [ p—
T, SHom - v it sy P Vol Keyword Alfigadav ua:
e T R fadotwudu (Rising)
¥ owehdede smadn
4 o Sed mr @

vl fe e s v 1B

Neilpatel (Content Ideas)

WANIMNAMUEINITEUW SEO Audit (5uudn Agsdfaasniegnn “Content Ideas” fits
T4n13&uMn Contents MdulalginasT289&SuNTY SEO Traffic 189131 ToansRu Keyword
#i¢a9n13 Research av'l1) Neilpatel 964 Winning Content fig319 Traffic "léﬁagamlﬁm@t,ﬁalﬂu
gl ssauanudise 9981 Web Page 1130 Web Blog fitiinadasriu Keyword 'ﬁuej
N wiannuuaadnsdnsu et oulastszann, 91u9U Backlinks Wazsaauwss Content U

Facebook waz Pinterest 1@¢ae

aaiu Uszlomindng 3 dhunazldude wiki-1iu Topic Ideas N164a@ SEO uaz Social

Traffic @84-1A Keywords Aduaisld uazanu-tAudumadnsumwaeg g w1
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ey Conntinet Moo e B JUdUNISUESiU
b — Social Media

Content ldeas [k == . e ¥ o
Menu NIUQIRIGWS g — =1 . i 3

=g

Content NUs:ansmwa

https://app.neilpatel.com/en/ubersuggest/content_ideas

Answerthepublic (Search Listening Tool)

\Ju MarTech Lﬁal%ﬁum?iaﬁ@ﬂumwﬁa... lawiloumada (Topic), WuTu@ (Brand) w3a
Fué (Product) adlutas Search Aduuzihilila 1-2 én LﬁaIﬁ”Léwaﬁw%ﬁaﬁq@ falel
U Raw Search Insights 3:1nlagnényiui wnaEnuRaswER lEanan i madulidayad
AINNMNTHUAHY Google Search Engine 3 Wuiuasadaiu wasiiie 20% 1Hwdasienala
wonwunau Wisuldnunsdeasasinnanudauesgn 1y “dulzinendlldadiels”

geviouliinivutymnldndnawmeiulasuanain Google it

WEINID LT Answerthepublic liWa11 Content Ideas &aludNesluilasls lagazinsidy
doanulidaluii@an Search Engines AITWIA uazionungaunmiieIiy Keyword fiilau
mnladadudayaidainanduilnainanisaldaine Content NlYszlowd ninhlnia

Products LAz Services lnialg Tuupuignéndainiinig

fathauilaudrin “cafe” arldnanisdumutiieanidu 5 naw lasudaznguazuans
NaaWSLe 2 wuy léiun Visualisation (Wa@atdunIWIINTINNA) Waz Data (ULRAIRWIBAIDIN
lursazidea) auil
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1. Questions lugtluassnmuuuuenag 16un Are, What, When, Can, How, Why L5u
° Are cafe open in Thailand?
° How cafe works?
®  Why cafe is a good business?
° Will cafe close again?

2. Prepositions MNGNBFYWLNGNI9 1A can, for, is, near, to, with Uz without 17U
cafe can do, cafe for kids, cafe is calling, cafe near me 489

3. Comparison MueUTsusy 16un and, like, or, versus, vs LT cafe and restaurant,
cafe like a local, cafe or cafe, diner vs cafe, cafe vs coffee shop Y8y

4.  Alphabeticals MNENAUAIINSHT a-z LTU “a” : cafe amazon, cafe au lait, .., “b” : cafe
bangkok, cafe bkk..., “c” : cafe craft, cafe claire, ... 489

5. Related mmmmé?wﬁu%ﬁmﬁmﬁaaﬁu LT cafe near me, cafe amazon, cafe kitsune,

cafe pattaya, cafe craft, cafe del mar phuket, cafe claire
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MSUIQVNANISAUKILUU Visualisation Tlundu Questions
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cala 78 quasisng
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it pry | e whan o || b i plisiny | v

9% Answerthepublic f9aynNal#iLa1 Export Data aanundwlng Excel toihlUAinizy

gﬂu,uu%"ue] 1@anény
Quora (Platform to Ask Questions)

14 Forum 138 Bulletin Board a&g¢ Pantip va3inutsda 1 Platform v
mmimumiéfoﬁmmLLﬁaia@i’mammtﬁﬁq loufinsldnudieg fa 1A LE1a Question nie
Link lugad “What is your question or link?” Naﬁw%ﬁﬂiﬁﬂglﬁLﬁuaxLﬂuﬁwmwwﬁL‘ﬁm"ﬁaaﬁvmm
AYNITUNNILFA Lﬁ'alﬁmﬁan@ Q & A Aaulaldiay Taouiuiasdasdmmulimuazas

Uszidu uazhensol uszmssznadinndas

win'liazanlunsasony nIolidlaldsa399 faald Keyword w3a Search Term lutas
AUMILNY N9eT2UY Suggestion m%aﬁum:ﬁﬁﬁmiaamuam L AUAENI “Martech” s2UU
299 Quora ILUFAINRANETLALIAY “MarTech” Uazda3eaauaGUTIWINAIAaY s nunly
WY LTW What are the top trends in Martech? (6 Answers), What is MarTech? (4 Answers),
What’s the difference between martech and adtech? (8 Answers) .. wonaniifdlugiuves
Topic : Marketing Technology @a1flurndia L’%‘laaﬁgﬂgﬁumLﬁ'aa:mﬂumi Follow 9939159

nasniiefioalidnenu
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mﬁiﬁﬂvl,ﬂﬂizqﬂm“l%ﬁﬁa miﬁum"l,aL@'mimymiﬁﬁw@ﬁw Watindledan “Martech” aunalan

aefmuiigInuditiezlsiing Topic Inuldyuanuiiuugs uaztinaaini Content lnal« ¢

Topic iwgamuiduniming Afllamagenazldivanuaulagudsiiu

Quora prem  [Hremweg 5 l'uml'r‘ [focsses [0\ Moshiessara Mlartech
By Type Hosttn lor barTack
BT What sre the top tends bn Memech?
Tumatiorn G Ao i
[rre— Hatw Gomberieg, Direcior at nfar 13073-present] — Tha sasiast way 10 tack
ot whal's TEnding in any market ks to Tollow whale the veniLee money is going. In The
Broiies Tiewt hall of 2005 shose, ave $1.50 wis imeested in Arulicial_ |morel
i Whal i MarTech?
Siaind 4 At e A
Sangeam Vajre, Chisl Evangelst snd Co-Founder al Termins {015
pwabni) — Marksting technolegy [MarTech) ia 1 et halpi el
Oy Topricn emmcute your marketing activities. WarTech (s 1he 130 marketng indusirg's berm
ANk Tor appicakions Bat heig you.. imore)
Taphech Yo Pulis
What's the dilfersnce batwesn martech and adiech?
B A « Wi AN
Wacie| Tywadziaic, %= years' eperience in Adwrining & Marketing
By Aurthor Teschubogpy — Tellng Adbech e s Tech st may not be simpbe, and it vartly

2 Feoue

P Vi Fois

dleperds or how cloasly wa look al the di¥erence Between The two. 1! is much B
1nling he ditterenca B, (=i

MsH1 Content Ideas v1NNS:NUDY Quora Platform

9.4 Backlink Monitor n1s Track Web Page A

Backlink

Tuussendienmiydunsyih SEO dnare g awinasaiui asddsznaunilinddoyly

N3N SEO Score Wuiifia Backlink T91lun137 Web Pages 1840819 ddlafdiianlann

MAureaedNInuy lauaglianud A aalaswiu Backlink 1uiz@y Page uaz Domain

LRIEIATIVFHBLANNUTDN VB Backlink GUNISASIHUAILAITIA 11 Domain Authority,

Citation 1Tudu

Google SearchConsole NEILPATEL
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Google Search Console (SEO : Auditing Backlinks)

nfignanldudrluiata 9.2 41 Google Search Console fauEAYEIMIUNIIYI
Search Marketing 8n#ige ueiluindetlazuuznihiliaa in19dun1insiagey Auditing Backlinks
1ag Search Engines 9217 Backlinks Satdudsdaniivaug wannauannivloduaas susin9

Web Traffic ez LaztANUIZRNTA WG SEO UaILI IAATY

Tun3lEaulnlueldniamy Links > Top linking sites U&A4318T82831370619¢ 713 Backlinks
wadayafldazlineandsaninig wirliude vanlduddn URL Tuu Link w31 udinisidaanns
W1zAnaelU8n31 {0 Domain 71 Link 8193 waznsdmniu Text Link dunmsldtonnuinesls

11719 13197126091F MarTech NiANE01I061UW Advance SEO WAL 69@16a9 11

P e b Limka * Top linking sites & prpoart
T Stevace

g b "
£ Reovcadls

st cor n ]
Chamccrana

et com [’ .
(T Com el sl

g com [ ]
[ bt sty
e v i i
2 By [ i
G Sewinks searibon

Tasary b il Ao g & 3
Lipics Lt w3 e

oy Lk

1 S barphoitu o oo 3

URL R Backlink

NAUUIHILSY
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10.Social Media Tools (SuiipfAiunisitBoucdonu
nulanogvlKUDBU)

MarTech wanavsilaanuunaniiali Digital Marketer lagiawisfiufivhmsaaaru Social
Platform 6199 vhuiedy JUseanEnwgslin uazaanan Take Action aisuanulaysald

2819770157 loiaainang Awuldain MarTech nuianyil léun

10.1 Social Media Channels Management

MarTech Muiulfi310US1159@N5 Social Media Channel $184%4 154

°  MITWUNUMINAG Content T1uNUluAN (Collaborate)

°  MIINIANNEUNWTIHWIE1UT (Content Schedule)

'
A aa o

° miﬁ@minﬂﬁ @aNalunifienay (Cross-Platform Social Media Management)

o mMySuNanUAMNAAALLY Inbox 38 Chat 16 lIzUULAEN

#%3U Social Media Tool fivzuuzihludinil nanudIa1zmiy Tool lunuiad 1 (ngw
Social Analytic) AiidsuldnanadsasauaguauiliduinouTosud e lusduiitaiu
ihdszauminiilieglfnunambaduieds dammunndeuniullgruazidoaiuduld

Tunuaausn

Sprout Social (Best Social Media Tool)

MarTech Aivananazlanuan1snludny Analytic W& Sprout Social §3aNaINITD
UM TMILHULNEWNT L HE 91T LasdaNIT Content TINNALA bNLA D LAZIBITUNTINRR

4u Platform 61199 16 114 Facebook, Twitter, LinkedIn, Pinterest
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9016iul1n131E Sprout Social Aa #1NNTNBBNLLLNTZUIUMT Approval 1668 11 User “A”
L‘flu;}: Submit Content Tuszuy User “B” leaﬂﬂﬁﬂaiéﬁ?ﬂﬁ Publish 1@8nIuABUNIS ez Sprout
Social §9L@aNINEINITOLEENIAINTT Publish TaelEaana3 ANT I8 R0 NI TUANZEN G28N3
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Hootsuite (Social Media Management Platform)

\udnnils Tool AfAMNENNNTDINEM Analytic lag3audiayaan Social Platform 6149 a1
"muﬁlﬁmﬁmsna’n"lﬁasmaztﬁm'l,wmamﬁ 1 Tausaananld Hootsuite e Content
Schedule l@BWLA8INY Sprout Social #8130 IW&6 Content 913 Platform 16 lal ez Facebook,
Instagram, YouTube, Linkeln, Twitter uae Pinterest Wazdl Plan T 1EW3 9 laganunindamsle 3
Social Accounts 33 Schedule Post 1¢f 30 Posts (Srufiadnldinih 166)

S

10.2 Hashtag Campaign Management

lugadagdu magiefanssuuasuauilnagg lagiawe Offline Activity L4 91U Event
w38 Roadshow {nazdasmylAidniinaulidiusiuniu Social Media a3 fiuad
gausaniuunsud msldaunig lugieashs Content taaenTzualiisnuy Social neald
User T78N72318 Awareness UaILLIUG Lag MarTech mjmf:ﬁ]:mmﬂmﬁuﬁlﬁ User U813
WULRWIEAT 193 Thanwudafia # (Hashtag) mudaadonnufitsnrimue wie Check-in 1u

Srunun I NS URIUEANI TR BIAN LTTUdAY

@889 TN lE UIEMVRNTITANUFNNUY “Martechthai” dalvlifanssuidanu
lasFyruliuanddndinnutienwuaziio #Hashtag Campaign uazaziin3lisadaun
Lévlwaamwﬁﬁaa@iaﬁgoﬁq@ Wudin 131lugusdues Campaign 1308 WA Hashtag
“#Martechthai” 'll5Aintin Website maam"lﬁimﬂ%m?aaﬁaﬂ&jwﬁ
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Socialmediawall.io (Social Media Wall Platform)

\iasfiodniiTieliisnaansnian Social Feeds Manuapaas 13 luiidien 1w Facebook,
Twitter, Instagram, Pinterest, YouTube, RSS Feed 211 Web @1'1\‘]’5] ﬁaf‘? UONNBANNNTAY Feed
V13ITUUET Socialmediawall f9E18NI0USMTTANIIaMN Waa Moderate Feed naw31in’lyl
Embedded Tu Website 189137161

Socialmediawall i Free Plan 15 1§uluuuy No Limit lasdwiaann 24 $lug uelu
nytindasmMIdweadayanny 2 niel2 Hilue uazdesmydTuudadnidy gl funy
WWodule laudneTuduuaidauaz 200 NN

Y FAHHHM"" FMHGM ]
FORWARD -~ FORWARD

Mooerate POBIS (@ s posis) m | & e P | (o P— [ ]
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Fims: gt el ]

315



wanlannsaanadoausSina g

2021

MARKETING TECHNOLOGY TREND a

indzolio Social Listening
noaAu S Keyword firimucld “dtac

anmlwadiSovArumwaageuneu
InsAwntu Twitter CDlOY ‘

- T i s o e ssuudo Email Alert Iufihwihdusms
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e e
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8 13 qanAu
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p&1vNSt8 Social Monitoring unstis:30AIWSENLLEQ CIDULUSUAHSDUAM

Mandala (Social Listening)

Fuadaadefinufliaefetsasuaias laitaadu Powerful Dashboard ﬁmwﬁagaﬁﬂﬁm
Tadsasutiou LLazﬁﬁuﬁﬁuﬁ"ﬁaEJm:ﬁn’ﬁaﬁaauﬂdwqmaﬂﬁuﬁmauﬁwah e LIV (RRRITSTN
Non-stop llaamaamdaya dszuviinTzianuian (Sentiment Analysis) e
anwianiindeues Audience AifldauuTud Wiai3093176199 Az 5419 Mandala 3l 31zdann
wih'ls iaﬁuwu"ﬁayaﬁsﬁawﬁumn%uwhifu wazF1an30ld Monitoring Analytics tewlaide

Inad g ua¥14 Topics uazifieu Contents 1399 1L T1ulnTzN9 Hashtags ifdsfouianaTIawy
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Conversation Marketing Technology

(QDUduDVaNAILNUUUUY)

Conversation Marketing Technology fia wnalulagNldnnuainisnveds Al W1a319 Platform

a o @ : I3 v A 3 A o 2 o A o &
7]°IT'JElrl,'Viﬂqi@]aUIWTZMQWGLLU3u@LLﬂZQﬂﬂ'] Ni@az&ﬂﬂﬁu'ﬂuq'ﬂﬂﬂqElﬂﬂ{]ﬂ‘]_lﬂ"liﬁaa']ﬁﬂﬂﬁ\llé‘]ﬂ'ﬂ

(Mimic H

- o a o @ &
uman) Nqﬂ'ﬂq@ LRETIDITUNNIVLIHUIUN (Context) Tﬂﬂmaﬂ’l’]lﬁl@ Iﬂﬂﬁ)}(ﬂ‘ﬂi:ﬁdﬂ

wang 2N 3ldinaluladide

Sale Process fia N3LF Bot [NaMNNNTI81UNNTINY 1T TIHUUUNFUAAANIEAY
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Salesforce CRM (CRM Solution powered by Customer
360)

Salesforce 11U Platform #m¥uszuunIiamsgnim&uius (CRM) luaana Saas (Software
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Sendinblue (All Your Digital Marketing Tools in One
Place)
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810130 Automate 1@@% Transaction 114 Welcome new lead #3889 Email Happy
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ActiveCampaign (Marketing Automation Platform)
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13. Customer Data Platform (CDP)

=; Segment @sider
arm veauum session(y)
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13
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909718289 Insider fosnniuiiNey Taun

e @MNENNINLUNTTIINUA Segmentation 31N Data Points 6114 47nN31 120+ Points
o misFlaulandanuazidualunisaanuuy Customer Journey §19¢)

e M3 Personalization NFasveanldlenainuaiasasnis
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Marketing Automation
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,. ERF .

CRM, CDP & Marketing Automation Universe v1n MarTechThai

14. Marketing Cloud Suites
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waluladindanuuudugannuisnimeluladtwhszaulan dalFemuiuaewing
9 306U 7-8 wan (Suumeell) lasdnazueusniiy Modules 3a Feature udazeefivz

I sudsluganiuaned i uananeg udunaluladnnensdnazl Modules 6139 @il
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e myvemIpudayagndn uazn139@n13 Segmentation
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Salesforce (Salesforce Marketing Cloud)

lenaI99 Salesforce VLﬂLLﬁ?ﬂ%dMﬁdluMm@ﬁyjﬁ 11 Customer Relation Management
(CRM) AlA9GanInanmINaunTsuLuS w3 Uy wie Salesforce CRM udlugauilaziiiu
Salesforce Service Cloud laglut) a.6. 2013 Salesforce VL@]'L"ﬁW%PJﬁﬁJmi ExactTarget 471638131
Uszanmi $2.5 Wudunoaafanty nasniuinddsudoidu “Salesforce Marketing Cloud”
lull a.¢. 2014

wiesforce  MMarketing cloud

@ it
i i 1=1 ﬂ
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Salesforce Marketing Cloud

M3L¥ Salesforce unnATUNITAAD M3TLE 4 Modules @9l

1. Salesforce Marketing Cloud 15l won Marketing Communication, Automation, Advertising
LRz Marketing Analytics

2. Salesforce Sale Cloud 15149714 CRM 1303113919411y (Sale Pipeline Management)

3. Salesforce Service Cloud THeMTLMUUTNIRAINITUY 15U NMITWNATH Ticket 1499
Appexchange (Bundle) @8 Marketplace 184 Salesforce “?‘iL"ﬂ(ﬂlﬁL‘ﬁLﬁaﬂ Integration

wiawldnu MarTech 1iaug léiae
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MarTech Stacks

MarTech Stacks #a3131n “Marketing Technology Stacks” 334¢) U&2¢1791 MarTech Stacks
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MarTech Stack Use Cases

Use Cases 1: Acrolinx

v A

Acrolinx USENHNE® Al Software ﬁl,%mmtyﬁm NLP (Natural Language Processing) Tag

U

naugndnztiullingugiiaunelnszdu Enterprise Wad189 5379 Acrolinx fiilu B2B

q

11y Software/Solution @11 Al ‘Lﬁﬁumju Modern Tech Company
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Customer-Centric @@ mﬂﬁmwNﬁﬁﬁm‘,ﬁuaﬂﬁﬂmnﬁq@ lawudsaaniiu 5C léun Contact,
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C1 : Contacts Layer §7u284n1330N1371878 Asudn19Liu Lead udagndnidinlufionis

3@M17 Sale Pipeline Wallan13u1e Acrolinx 14 MarTech Nhaulaaail
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3. Engage Layer Nufmduniuya MarTech lunguaasmavinusiiunuley Treasure

[

Data 1§ MarTech annvane g nanany ail

e Clearbit 1{1 MarTech luﬂsju Visitor Identification ’L%mﬁ”mgamaa Visitors Minun

75U loe Treasure Data TananasinInsausimesls uazanandsemeluting
o 8x8 MMILAAdafax1TUL Cloud KIUIZLY Voice Over IP w38 Video Call 6199
I lufidien
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e Marketo #1MIUFI19T2UY Marketing Automation
e Salesforce @1MIUIANTT Sale Pipeline
e Optimizely §1%3UY1 Personalization W8z Experiment Testing

4. Analyze Layer ﬁuﬁﬁﬁmﬂu‘gm MarTech 71lF Tracking, Research waz Visualize GRND
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e Chart.io @%TUN1I8319 Dashboard W& Visualization ¢199)

e Semrush #1IUAATIZH Search Analysis 119 Organic W&z Paid Search
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1. M7 lasIEIW Google Display & Video 360

2. N7 Reach Audience IMJJS] Waz Identify Anonymous #28 DMP %a Lotame

3. N17 Nurturing WU Journey-Based @18 HubSpot Marketing Cloud

4. m3LlT Sitecore W Content Management System LLatLﬂéaoﬁalumSﬁﬂ Personalization

5. N3k CDP T8 Blueconic b1n15 Unify Customer Data Wingngny twaldidnla Insight

VB98N LU Intent %38 Propensity Model
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1. MarTech 360 Framework #3an3aunstdeninaluladaini993n13aa1a

2. Decision Making Checklist n3aRyn13aaduladanmnaluladlfmanzan
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taontnalulagikiKkuI=AUNISOa1QQde
MarTech 360 Framework Cycle

nnunnaug Glsulduushliiinuuienauas MarTech WaxI18TaUIHN MarTech fith
aulalundazrananyluuia BNT9TILaRIE8ENY MarTech Stacks AUSEMTWINT=dUTanthaN
IFusznauiuinaniinsiien MarTech aengls uazliiwanaaslslumsifenld MarTech s
Heuesaziiedamadudn udus19:iinifen MarTech aghslslimunziuginaen lasfidou
"LﬁaaﬂLLuunWWLLNuQﬁgﬂqaﬂamﬁL%'mmh “MarTech 360 Framework Cycle” 1ial%lumyidan

waluladnu995n13aa1a (Market Cycle) 283131 G931
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nN1sl8 MarTech 360 Frameworks 01U Marketing
Stage

PNNNNFANRNIZFIULNUNRIVEI MarTech 360 Frameworks 3=bAuINNN1IWU9080N
Wi 5 & agremanudnaanidu 5 34 lasudazdudnsldasamnuain 1 69 5 auaiau

TIRDAARBINUTUABU I8 Stage NITNNITARIAVBILINAIN

1. Plan & Creation fig TUADULINVBINITVINNTARNANGBINNTIE MarTech tNBINIWEY

AIRIIATIAN Content, aaniluy Frontend 138 User Interface

a

2. Reach & Acquire f8 “fumauﬁméﬁaanwﬁmzﬁwﬁan@L‘i”J”mmsJ wazdanndungy
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