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023..... Shortcut : Basic Marketing
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024 ... AYNABINNTIBITINAUAHLTINA

025 ........ ANNURIAURINITAAIR
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037 ..... Shortcut : Basic Marketing
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056 ..... Shortcut : Basic Marketing

056 .......NOEINBUNNALNTAAIA STP Marketing

057 ........ S = NMTULIEIUAATA (Market Segmen-
tation)

059........ T = nasnwuanataiauung (Target
Market)

064 ..... ngiaanmanatauny (Target
Market Selection)
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(Product Positioning)

045 ..... Shortcut : Basic Marketing
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081..... Shortcut : Basic Marketing

081 ........ Red Ocean & Blue Ocean

082..... RIUIARBLTNNTAANA (Marketing
Environment)

085........ SWOT Analysis

Mix : 4Ps

Shortcut : Basic Marketing
Tangible & Intangible
AuAUURYRINARNSUY (Product Attribute)
a9AlsENauYRINAnANY (Product

Component)
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120..... Shortcut : Basic Marketing
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130..... Shortcut : Basic Marketing

130

........ TrgUszaIRlunITAiTMUATIAN

........ ANBYN9INITAITIANT TEI Y

Promotion

Mix

141 ... Shortcut : Basic Marketing

141 . T UrR9IAYRINNTAILETUNITAAA

142 ........ waasiielunnsfaansynenisnana (Promo-
tion Mix)

143 ........ ANUOUZNITRILEIUNITUNE
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165..... Shortcut : Basic Marketing

155 ........ ninfwaswinanueny
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178 ..... Shortcut : Basic Marketing
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178 ........ wilangwalunisteillasiing (whom)

Data
Data Data

163 ..... Shortcut : Basic Marketing

163 .. BW 1H wsasiiadirsnzingingsudulog



200..... Shortcut : Basic Marketing

200 ........ ANFNARauAann (Market Test)

201 ........ Through the Line NMIENENANINTIWGS

202 ........ Above the Line + Below the Line = Trough
the Line

186 ..... Shortcut : Basic Marketing
186 ........ nszuunIdindulatanastuilng

(Purchase Decision Process)
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“Every Business is a service bhusiness.
Does your service put a smile on the
customer face?”
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S = Strength 0 = Opportunity
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SWOT Analysis
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