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kb We dream of a world where
powerful visuals are used to
explain anything and everything.
Data Visualization content
is insightful, engaging,
and visually stunning 79

Emily Maher, Visual Capitalist
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COVID-19 SITUATION IN THAILAND

1st - 11th April 2021

Daily COVID-19 infections Cumulative total

2,1 92 domestic cases
1 469 found through proactive
’ screening
250
.I 101 imported cases
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DATA STORYTELLING Aoo:Is ua:nisdoans

DeVUDDIBW

239130 17 H138951I NNV YL UT D WD Q‘Luﬁagamaam el Tools 7
nHyUN1E L9214 Excel, Power BI, Data studio 138 Tableau "lajidwﬁaoin

< A <A a o a ft & oeda o AA o A
uuﬂaaﬁ?vlj uuﬂaﬂ’]iﬂ’ﬂmaﬂuﬂ’nﬂi’]z%‘ﬁﬂLﬂuaﬂmﬁu’]ﬂﬂaﬁ’]jma%aﬂ"ﬂﬁi

ﬁ’fl,ﬁﬁadinmmﬁugmﬁmws‘lﬁlﬁuﬁaﬂmmm%uwﬁmmuﬂu Tuvindaf

ﬁmhEJLﬂﬁwmﬂmmamlﬂmiagaaEhdlﬁmiﬁlﬂumﬂmﬁaaﬁwﬁaga

‘ ‘ Data Storytelling is the process of creating a story
out of data analysis findings, allowing regular business
people to understand the possibly complex insights

and apply them to a business decision or action ’ ’

Import.io

Data Storytelling LflumﬁLﬂﬁlsu%agalugﬂuuwmﬁaLam wIanT Wi
ﬁumsﬁamimaqué Waasemasisedihaulalaglfinafianis Data
Visualization ‘ﬁ?j'aaéammwmmJa\‘rﬁaHaluﬁﬂwm:ﬁmaulmauﬁ'em?aa
NUHTY A99NUAZILATIEANTININEI0 8919 3 uEazeB e TUazB YA

anassluridanaly
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IS esmedayauuunTIng aanauLseaniiu 5 Tuneu (ISuuiies
Iﬂﬁﬁgﬂ%ﬂ%ﬁdﬁa Storytelling With Data, Cole Nussbaumer Knaflic) il

. S5sTEP
msmmsavoaauaga
(STORYTELLING WITH DATA)

STEP 1 dleanudfyvauiun (The Importance of Context)
STEP2 n1siRannwfinisua’lél (Choosing an Effective Visual)
STEP 3 aaautswiy (Clutter Is Your Enemy!)

STEP 4 Iﬂﬁa'lﬂﬁl,%imﬁamﬂuanﬁm (Focus Your Audience’s Attention)

STEP 5 faad1snnasnuuy (Think Like A Designer)
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STEP 4 IwAaluni3ovNaennuanAuRsU

TOP DESIGN CONCERNS ii 3 3 ftiigoAuldavosunou
TOP 10 DESIGN CONCERNS
favtAsoveudcn3inmals
g1vsaguddoldsodalauluyn:uud

A%pvudaviduodoAaund/dotauly

Janvdaldaviaqntiv S .

ANUAALRUSUIT.

devauaotaulu UnmnaduasunWuan \
SRS U Ms$oolduuI3an

Bluetooth AruMWIdSVIUG >OVOLIC IOUUWU_PWOUW

sanluladuuis:a:KUY & 3

S:UUUVAULAED/WIVUNAgHAoU

Bluetooth {Fo1ugnn - naviAull wWavdu N
k 279110V INIVUUNIVADUQDE A g
S:UUADUAULASDOLEED/ AWISOF0 \&

guUASAIAILUULAY/S:UULINIY

wrAalunidovnagnuanisu
(Focus Your Audience’s Attention)

T34 STEP 3 fin 1 Li’]vl,éﬁ%‘w%gl,ﬁmﬁummgiamﬁa W ATV AN
AuARET11UN13¥ Data Visualization §1%3u STEP 4 i 15adeaianTon
agvvaud i anihzAoiiuadigls Lﬁaﬁ]:"l,é’iﬁwmﬁaaﬂLLU‘uasm"Li
imﬁmﬁaagﬂdm’aulmaamwumaaLLa:ﬁmﬁh TapnsuSundsniniiia
a3199aaula 1Y 2w & uazeunys idudy flasrredvnnuaulavas
;Em"l,ﬂﬁag@ﬁ@”admﬂﬁMﬁa LaEE 9T UTUDBIEIUA9 LU M3 ld
“g” Lﬁaa‘%wﬁwﬁu%umaﬁas‘ﬂaluumﬁﬂ
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Ms1asuniIsIadudU Keyword NVHUAMUUSIUNISAUKIS1910DU

Top 100 Amazon Product Searches in the US. Top 100 Amazon Product Searches Globally

Rank Keyword Search Volume  Category Rank Keyword Search Volume Category
1 nintendo switch 1,020,000 Electronics 1 nintendoswitch 2,520,000 Electronics
laptop 892,000 Electronics 2 laptop 1,990,000 Electronics
3 airpods 693,000 Electronics 3  ssd 1,780,000 Electronics
4 headphones 641,000 Electronics 4 kindle 1420000 Electronics
5 wireless earbuds 571,000 Electronics 5 ps4 1.420,000 Electronics
6 ipad 565,000 Electronics 6 airpods 1,350,000 Electronics
7 game of thrones 518,000 Media 7  ipad 1,290,000 Electronics
8 fire stick 506,000 Electronics 8 tablet 1150,000 Electronics
9 ssd 496,000 Electronics 9 iphone 140,000 Electronics
10 fitbit 481,000 Electronics 10 alexa 1120,000 Electronics
1 kindle 475,000 Electronics 1 headphones 1110,000 Electronics
12 tv 471,000 Electronics 12 game of thrones 1,040,000 Media
13 airfryer 456,000 Home 13 lego 1,020,000 Misc
14 bluetooth headphones 447000 Electronics 14 switch 955,000 Electronics
15 roku 445,000 Electronics 15 fitbit 910,000 Electronics
16 toilet paper 422,000 Home 6 tv 905,000 Electronics
17 external hard drive 412,000 Electronics 17 harry potter 859,000 Media
18 instant pot 404,000 Home 18 xiaomi 836,000 Electronics
19 tablet 403,000 Electronics 19  monitor 795,000 Electronics
20 micro sd card 402,000 Electronics 20 apple watch 703,000 Electronics
(Jayauvau) (Jayauwddu)

N9 3ulod Vi
mwquﬂ'maaau
BRISHE, ﬁqjﬂsﬂ

SUALCAPITALIST lashdayanisanauay Keyword

v A

a1naavinlas Ahrefs 33T IRMALT AW RRlILE:

The 100 Most Searched Keywords on Amazon by Category

Over half of

the top U.S.
searches are
for electronics.

Air fryer is the
Electronics most searched
51 keyword in the
home category,
followed by
toilet paper.

Nintendo Switch is the top
ranking electronic keyword,
with over 1M searches.

2of the 6
keywords
included in the
misc category
are related to
Amazon gift
cards.

P nwnissa

SOURCE: Ahrefs

BUAU Keyword MUKUIQKLYEUAALEAVAI8UWNURD
SQUARE AREA GRAPH
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S9N DATA VISUALIZATION TOOLS

waznmsunlulslussnoosy

LﬁaLi’lagluiaﬂﬁimﬁau"l,ﬂﬁw Data INMWIUNKIAIR N1INBILAY Data
Ae “gunIngn1963Na” lasld Data Liu Input tNal#ld Insight aanan

wilaununsmamdeyaddynnedsdoya e llEliiAadselo s
1¢63a39lunn9g3iia

6 *?; = £% A 2 6
naynt Data Strategy Wuilauyiimade 1319zlfdszloniain Data
Taad19ls a18735n151e wazaITRan AT adlan7 iu T9lurndatiazuueii
Data Visualzation Tools %38 Bl Tools 3 @7 @8 Microsoft Power Bl, Tableau

Wwae Google Data Studio Nl@TUANNRLY

dmiulugathizunsihludasduritu dwiudiaulauwndjiaine
WaWTNBE@18 Workshop 19350 Up & Re Skills #u13nL8an eBook
Module leauiaIasiianaula (aznyagisdimiig) laun

e Power Bl
e Tableau

e Google Data Studio
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MICROSOFT POWER BI IN ACTION

Power Bl 1iuinTasilafilfiNadum Data Insights Nddyndaya

209137 Frunsudasoyaliiudunin (Visualize) iaaiamsiiaue

tdIQ/ o A nql/ v & Y = 4 1 ¥ 1 A a A
NTALAY UUAD °E1‘1/1L‘Viu']'ﬂlaﬁNS\J@T]N'MJJ’]EJ']']E’JEI']GVLSVLG]BEJ'NﬂJﬂizﬁV]‘Eﬂ']W

HEWLETT-PACKARD : Wauuas:uudalud@dvriniRiivdoanm
fiDuRINKUQ

e

f
X L
PR |

Eliminates supplies inventory
management tasks

After 30 days, system uses
customer’s printing history to
trigger shipments

Helps ensure supplies shipment
prior to supplies-out

/ Automatic Supplies Replenishment:
7
4
=

Make emergency or early
cartridge replacement requests
as needed

Optimize supplies shipment
thresholds over time

Exchange spent cartridges and
recycle through

P nswauuns:uusaludadvkinifdvioanAfsukinkuQ

Power Bl is the best at being able to give all the business teams

and all the interested stakeholders a view on the data, and being

able to slice the data into something that's relevant for them.

SINEAD KELLY, MASTER ARCHITECT OF HP INK SUPPLY

19
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PRESCRIPTION LAB:Ms{3 POWERBI l\?\"'IDS:)UﬁDUUa
waANSSUJUMW LlazNISNadoaudua dHSULWNE

Prescription for data visualization:

lab uses Power Bl to aggregate behavioral preCISIOH
health and other test data ;

A doctor may only need a om a body fluid sampl vices Industry
includes a multitude of 3 Ca Health Provide

collect, distill
built with M
aggregate, a

Organization size Country
and battle publ 312 e e nited State:

One challenge in healthcare is that the data systems are
often proprietary and it difficult to integrate.

But we can leave the data where it is in Power Bl

and easily connect it by a common search term.

Greg Ackerman: Precision Diagnostics, Chief Technology Officer

Precision Diagnostics & lAUTMylleszvidugrnw 1ugian
Iﬁqwawuwaﬂafh1amwuﬂixHQUﬂWiuauﬂu%Tﬁu%HWiﬂi:ﬁuﬁﬂﬁdﬂiumﬂ
lewanunaaWasuduanLasfgain “Precision Analytics” 1ag/lT Microsoft
Power Bl LLaz Microsoft Azure (AR1IGLNAANDTH) \iol4 Healthcare uvaid
aunsoNa luean e lEuaug anniu 38 iimITawawmnIves

H1l7g
i
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ASTON MARTIN : 11s(3 POWER BI DASHBOARDS
daanu DELIVERY PLAN twodvuausalRnuwan

& Microsoft

Aston Martin uses Power Bl
for data analysis to stay
ahead of the curve

We find Power Bl hugely useful for combining information from
a multitude of sources so we can immediately see ared flagin a

metric or project status. The sooner we see the problem, the faster

we can solve the issue so we stay on track with the schedule.

MARK STRINGER, DIRECTOR OF PROGRAM MANAGEMENT AT ASTON MARTIN

Aston Martin USBNNIATDOUANNG i lauiaen uaazilse faass
A1817111UN 71 105 U Tuaa1asnoudlsstnnaisany we Aston Martin N4

myhganIesdadinanliinedadiauanud Ay ues Data Insights LU

a 6 A 6 v o o v = a6 a a
Fualngd Nﬂ'ﬁLL?ﬁTBHN&WﬂE}J FINNULITN LLN&’I]T:&Y]‘EJT]WQJN
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wonwgianulaawiulugasnniTuedimey dremsdauanniay
RGIRTPHE NI ST Tudomslifeyasmamsaldrminissliuiim
hnihguas Ima$siweiafinmuanudunihvesmsiosie uazity
anudnlafeaiunninssuesgnédn Tag Tableau sun3nTIsuls Big

Data Wz Machine Learning Wiiudszlopdiidusdsirudwivgifiala

'
v A o

(wo@nvrnvesgnimazgniuiinliiiefannluiea Machine Learning N1

o o 2

2 o a ¢ A Aaa
WIUINTIILATINCH LWaﬁ'ﬂﬂjﬂﬂﬁlj‘ﬂ@ﬂﬁ@ﬁqﬁjugﬂﬂﬁl)

q

wonuLRenlys Data Analytics Solutions 284 Tableau Tun13vn
Self-Service Analytic Laz Predictive Analytic iga130LATvidayaaNAY
Waldmunsndiauelarimsfimanzauliiugndlé

Pruksa taps on Tableau to help customers home in on the right house

Nassal Leehard @

Senior Enterprise Data Architect Manager
Pruksa Real Estate

I am Nassal Leehard, Head of Data Platf@fm at Pruksa.
Pruksa is Thailand’s No. 1 real estate devel@pment company

tableau.com : http://bitly.ws/q7HZ
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* Quality data source
« Statistical analysis
* Accurate representation

DATA STORYTELLING & VISUALIZATION
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What is data storytelling?

Context for
e : communication
« Design principles
» Design elements + Understanding audience
« Imagery « Clear purpose/goal
« Feedback loops
Centered Storytelling
Design

DELE
Storytelling

Data Data
Visualization Reporting

+ Language & messaging
* Beginning, middle & end
« Call to action

according to Lydia Hooper
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