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30,000 700

25198 $591

25,000 $600

$500
20,000

$400
15,000

$300

Number of Customers
Average LTV

10,000
$200

5,000

$100
2,926 2,352

1113

703 226

No Reviews Single Review 2-5 Reviews 6-10 Reviews 11-15 Reviews Over 15 Reviews

Total Number of Reviews Given by Customer

Number of Customers [l Average LTV

Solution/Implement:

Y193:UL Food Delivery 391¢@a Gamification Tuan iaviausdiuaaliiy
AN BN ue1m s lasinItvue Segmentations Fuanranua 4 nau
AP TIWINAS TS lagngu 1 fe ﬂéjuﬁ"l,mﬂa%'%l,aa %38 No Reviews Waz
nay 2-4 MnuauIuTINdugg LLa:ﬁmu@%aL%mwﬂ'axmjuh Few Reviews,

Several Reviews Wz Many Reviews GMU8161L

ﬁaﬁu&ia:mﬁmﬂﬁ%ﬁaLauaﬁwmﬁammmﬁnﬁu I@ma;uﬁvl,mm%%mmxvlﬁ
%”U"ﬁmauaﬁwmua@gaﬁq@ (Offer Level : High) %aax*ﬁma%numm:é’;ﬂﬁasrm
fdmswiuianssy uailasfundyeiiduraunsuaesanuaaidiu flusuiu
F09 Offer 1NN IWTIZAZTIY Lm'a:mjm:”lﬁ%u%ammﬁ Personalized WANEIINY

VNHasAUNANTTNNMTIRIUIINIBIEINTNNFUTIUY
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No Reviews Many Reviews

Few Reviews Several Reviews

audnuca:ngud:lasu Offer Level NuanciioAuaIuIIudIUNISSID

Outcome/Result : 31NNT1%F Gamification waz Offer Personalization LL@ia:ﬂ’st
Tiwmlaunu Nan'ldsy Ae
o Customer Lifetime Value laR8UpILAazAw LANIY +19%

e Average Order Value #aan1389T8 laiafoudazan LWNIW 64%

#A47 : OPTIMOVE

Data Strategy : Dunk 3nfA1v1g9 adg Personalization

luaamiﬁmﬁﬁmﬂ%ﬂsﬂmﬁmnﬁagaLﬁuﬁu Taslunstifiae 3507y NBA 15

TRNATIANVBIRNAUNDAINTUNIINITARA

U U

Brand : Utah Jazz (JufNUIRINAUBANE1TWIRIBLNINN ﬁﬁaagimﬁaq
TORNALANTA
Channels : 3U'l6 Utah Jazz Wazliua1%una@) Ticketmaster

MarTech : Customer Data Platform, Personalization, Visitor Identification
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Judiznmuaimy HuadanunuuaInuuIngs wiamdaaudiuiuiluazaan
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7' .< Ijﬁdnline ﬂ
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Personalization Trend : mMsaalasoanAo:ISy
gns(slavsSouuc SME

fN71 Personalization Marketing ﬁmmmmmam@wmﬂ%ma

tszaunisaiaawlan (Online Experience) a1auunufiy n13dasItan LU
Dynamic NM7UTU Interface ¢114¢) @IUN{N Segmentations WID@N Behavior ML3108
Track 131d luszuy viamsiiguefudigndniazanla (Related Items) Afaiiu

&IUniaT89N1371 Personalization Marketing @enTuN

Uszaunsaiean el (Offline Experience) a1ananafis midiugUuuuuIinsly
\WMANZENNAL Segmentation #1199 1BIRNN WIBNNENUTRHABY K38 Preference 6199
ASeRUy INLLS%JE]’]’%V]‘T]UT]@ﬂﬁ’]T]EJfI‘EE]UﬁE]ﬁ’Ja’mlﬂﬂﬂ’jﬁ?ﬂua vauls
WNBUNUN G NHUA? LaETaUANNNEWE) T T2 UL NI DURA Preference 1Asi
IAAuwinaudeuulainou @ﬂﬁﬁﬁﬁ]ﬂﬁﬂ%ﬂﬁﬁmaﬁumwmaua’mﬁa F915u

Personalization LuvuaaWlatainlsansv @ runy

Jessica Brettell &
1234 Saint Francis Bivd, Seattle, WA (US)
i LIFETIME STAYS LIFETIME NIGHTS LIFETIME SPEND LASTSTAY
-_brettel@gmail. R
@) cbrettelegmallcom 5 12 nights $3,491 97 days ago
S — S ——
PERSONAL STATUS LOYALTY
Mrs ¢ brettel@gmailcom & Sep 2011
Jessica SCHPTIONSTATUS  EXPLICIT CONSENT &7 5
Brettel PSTATUS vIP TAYS 1
Female e s = e 12
English cES) @ 3 IFETIME SPENC $3491
Spalava mymom
(123) 456 7890
Amazon, Inc.
1234 Saint Francis Bivd NEXISTAY
3 CONTACTLISTS
Seattle, WA CHECKIN Dec5,2018
eattle, CHECK OV’
98122 GuestUSA @  Contact Database @ Dec9, 2018
4
USA 10938ABN
Avertine San Francisco
NOTES (2) oMY STQN
OTHER (3) o RaT $192 /night (PG)
i 5/12/2016 11:20:50 AM (Avertine San Francisco - SABRE (SAB)
O Light Sleeper - needs higher floo s Early Check In
Oct 15 2/27/2015 7:10:21

Prefers softer pillows, extra blankets and towels.

S:UU CRM Aoanuuuuitwas:uulsoususo Revinate
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N Meta

g € ‘

Mark Zuckerberg i8¢ Facebook ldina1131 azWeuwn Social Network 3uuulval
A a o s A v & . o o A & ! 2 e
TN ‘Metaverse’ uaztnauaadliANIILN19390139TVIToIRNINLA L1 3916
RN TaREsN TR subauIsmMlnag 90 ‘Facebook’ 1T ‘Meta’ Mitluana6

Antadlumlannilulanasaazlanlsobos Lﬁalﬁaamﬁaaﬁﬁ%ulﬂmaaﬁjﬁﬁ]ﬁmm

i Metaverse M131010N130591924%Uan Facebook 138 Meta @a §n397a
wiauasdlulan 3 U@ (3D Spaces) 6’1’%0Lﬂuﬁuﬁm%aﬁhalafmmgﬂuuulmﬁﬁﬂm:ﬁ
YgRuRusAuulsrsunmIniudaniug ladaadumsdou miviuy mImany
Tfi MIEuin 989 laanssiassgnnuiadoNveszn uiiasg Tidulan
@§aua39 (Virtual Reality) tiolisndnldmdszaunisoilusgnuiiengg wiusng
21617 (Avatar) ﬁLi’]Lﬁaﬂgﬂiwmﬁmeaﬂé
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114 Chapter 3 Martech Landscape 9n318875NALREMIULANIANY Eillauld
wush I3 invunewaaas MarTech uazvinnyiulainiiaiia Marketing Technology Trend
2021 w?amqu@ﬁmﬁmmalu 2022 A1#33unannasy MarTech Solutions '3
ATUNNANIANY w%amLL&@ﬁ%mﬂ%muLﬁam”ul,ﬁalﬁéd’mvlﬁmaaﬂ%muﬁa 1o
msRTanuazaadulafenld MarTech ldmanzaniuanudeinisvesgsia mald

Julszanoundleasanuizay

wagluuntlazunsinsdszandldau MarTech 360 Frameworks Cycle Laz
Decision Making Checklist W@@3@38819 MarTech Stacks NUS®NTWITzAUTANEINN
1EAuIdnsiien MarTech 889y uaslinguasslslumsifenld MarTech wdntiu

AstaontnAalulagmuivasnisaalaads MarTech
360 Frameworks Cycle

L%amiuaujwQdmmmﬁwﬁaaaﬁs’h WA 131920351800 MarTech aedlsldmnne
NUTINIVBIT I@EJQL%uvLﬁaanLLuumwLLmugﬁgﬂNﬂawﬁﬁmdw “MarTech 360
Frameworks Cycle” tial¥lun1sidanmaluladanisasnisaaia (Marketing Stages
Cycle) 2091371 A3l
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Audience Research
Reach 3" Party Audience
Search Demand Research
Sentiment Analysis
Website Analysis/Comparison

Content Exploration & Ideation

3

Customer Sentiment Analysis

Advertising Net Promoter Score
Increase Fan/Follower Contact Center & E-service
Reach New Target Referral Marketing
Real Time Conversation CRM Loyalty

MarTech

360 Frameworks
& Decision Making
Checklist

Identify Anonymous user Customer Lifetime Communication

Improve Search Visibility

G,
"eor (o
by Uy arTec ™™

Single Source of Truth

Sale Pipeline Management
Dashboard & Insight

Customer Segmentation

Relevance Communication

Campaign Performance Analysis
Automate Communication Social Media Advance Analysis
Tracking Contact Log

Quote & Proposal Management
Lead Qualification & Scoring
Lead Acquisition

nsDUNSIS MarTech 360 Frameworks Cycle ua:mstdaaadus:=naumsaadul

&137190 Download Version PDF 1@# Serazu.com
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